
I wish to express my support for the rules limiting media ownership.
These are good guidelines; they serve the public interest. Keep them
in place!

Already the bulk of radio stations are owned by a single company.
Not surprising, I find less diversity on the radio today than I
found 20 years ago; despite an increase in the number of stations I
can reach.
Similarly, despite the 50+ television stations I receive, I find
less and less diversity of opinion or programming. When a single
company owns various outlets, it does not (as some assert) promote
different agendas for each one. Rather, each is limited to a single
corporate vision.


